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National Marina Days Gets New Message for Summer of 2020

By Association of Marina Industries Staff

National Marina Days (NMD), an industry event committed to bringing the marina community together, is dedicating 
the summer of 2020 to getting families on the water and promoting socially distant, responsible boating practices.

The COVID-19 pandemic has changed the way marinas do business, and marinas are essential to safe boating. 
National Marina Days is asking marinas throughout the United States, Canada, the Caribbean and elsewhere 
to follow safety guidelines regarding social distancing at the marina and, where possible, to implement a plan 
following industry-established operational best practices. 

This is part of a larger industry effort to get families boating this summer. 

This year, marinas that join the NMD effort are asked to sign our pledge stating that they will provide a safe 
and clean place for families to enjoy boating and outdoor recreation, by committing to respond to the corona-
virus pandemic and, to the best of their ability, follow all cleanliness, sanitation and social distancing guidelines 
set forth in Best Practices for Marina Operations and resources provided by the Center for Disease Control, the 
Environmental Protection Agency, and the Occupational Safety and Health Administration. 

NMD runs from Memorial Day to Labor Day and is supported by the Association of Marina Industries and all 
the marinas who join us to celebrate.

If you are a marina owner or manager and would like to participate, you can sign up and commit to the pledge 
by going to NationalMarinaDay.Org. If you have questions, please reach out to Michelle Umberger at MUm-
berger@MarinaAssociation.org.

Industry partners can reach out to EKretsch@MarinaAssociation.org for partnership information. 

Discover Boating Launches 
Interactive COVID-19 Access Map

Source: Boating Industry

Discover Boating has launched an interactive map 
to help boaters get on the water during the CO-
VID-19 pandemic. With boating access restrictions 
varying between states and changing daily, the new 
tool allows boaters to easily determine the status 

of their go-to waterways and access points. To see 
the latest status of public water access points, boat 
landings, and ramps, simply hover over a state for 
topline updates.

More detailed information is available by clicking on 
a state.

Discover Boating’s COVID-19 access map is available 
here.

https://marinaassociation.org/covid-19
https://marinaassociation.org/files/BPMOduringRepopening_AMI_05-05-20.pdf
https://nationalmarinaday.org/
mailto:MUmberger@MarinaAssociation.org
mailto:MUmberger@MarinaAssociation.org
mailto:EKretsch@MarinaAssociation.org
https://www.discoverboating.com/public-boat-landings-access-map
https://www.discoverboating.com/public-boat-landings-access-map
https://www.linkedin.com/company/25065426/
https://www.facebook.com/pages/Association-of-Marina-Industries/1385586385013432
https://twitter.com/marinaassoc/


3

IBEX Covid –19 Update

Source: Boating Industry 

The International BoatBuilders’ Exhibition and Confer-
ence (IBEX) announced they are optimistic the 2020 show 
will open as planned on Tuesday, September 29, 2020.

Show organizers report they are closely monitoring Flor-
ida’s Three Phases of Re-Opening Guidelines and the 
state’s progress, as well as working with the Tampa Con-
vention Center and Visit Tampa Bay to develop health 
and safety protocols to protect exhibitors, sponsors, and 
visitors. These new safety protocols will be announced in 
the coming months, and posted on the IBEX website.

“We are optimistic that by September the state of Flor-
ida will be open for large events to take place and that 
public confidence will have been restored and IBEX will 
open on schedule,” said Anne Dunbar, IBEX Show Di-
rector. “We will continue to monitor announcements 
by local government officials and the guidelines of the 
CDC. During the past 30 IBEX shows we have weath-
ered three new host cities, several hurricane threats, 
one great recession, and now together we will manage 
the coronavirus challenges. If, with an abundance of 
caution and complete focus on the health and safety of 
our exhibitors, sponsors, and visitors, we are required 
to alter the format of IBEX, we will make an announce-
ment accordingly. It is our hope, that IBEX will spark 
much needed business for the marine industry and be 
the beginning of a strong recovery season for us all.”

IBEX is scheduled to return to the Tampa Convention 
Center with IBEX 2020 show dates set for Septem-
ber 29 – October 1, 2020. For more information, visit 
www.ibexshow.com.

Everglades National Park Increases 
Recreational Access

Source: Trady Only
By: Reagan Haynes

Everglades National Park is increasing recreational 
access following guidance from the White House, 
Centers for Disease Control and Prevention, and state 

Industry NewsIndustry News

Industry News continued on Page  4

and local public health authorities.

The National Park Service is working service wide 
with federal, state, and local public health authorities 
to closely monitor the covid-19 pandemic and using 
a phased approach to increase access on a park-by-
park basis, according to the National Marine Man-
ufacturers Association, which issued a list of access 
points in its newsletter, Currents.

Beginning May 14, access will be reopened to Royal 
Palm, Research Road, Long Pine Key picnic area and 
trails, West Lake, Guy Bradley Trail and Flamingo Day 
Use area, Coastal Prairie Trail, and canoe, kayak and 
skiff rentals at Flamingo.

Entry fees are waived at several other areas that are 
available for use, including Flamingo Marina and boat 
launch ramps, the Flamingo Marina store, restroom 
and gas pumps, the Flamingo Fish Cleaning Station 
and restroom, and beach campsites in the wilderness.

Other areas, including all visitor centers, will remain 
closed.

“We recognize that recreating outdoors on our public 
lands is important to our community,” said NPS su-
perintendent Pedro Ramos, according to the NMMA.

“Acknowledging that our visitors are following public 
health guidance, we are expanding recreational access just 
a little more, while keeping health and safety a priority.

New COVID-19 Economic Relief 
Program Coming Soon

Source: NMMA

As part of the federal government’s COVID-19 re-
sponse, the U.S. Federal Reserve has created the Main 
Street Lending Program (MSLP) to provide a total of 
$600 billion in financing for small and medium-sized 
businesses. Unlike the Paycheck Protection Program, 
MSLP loans are not forgivable. However, the MSLP is 
available to a wide range of businesses that need low 
interest financing.

http://www.ibexshow.com
https://www.nmma.org/press/article/23262
https://www.nmma.org/press/article/23262
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While MSLP’s start date has yet to be announced, the 
U.S. Chamber of Commerce has compiled a resource 
to help stakeholders better understand the program, 
determine if they are eligible to participate, and get 
ready to apply. Click here to learn more.

For more information, please contact NMMA direc-
tor of federal government relations, Callie Hoyt at 
choyt@nmma.org.

National Safe Boating Week Carries 
Extra Message for 2020

Source: Boating Industry

National Safe Boating Week, which begins this Sat-
urday, May 16, and runs through Friday, May 22, is 
the traditional early boating season reminder to help 
recreational boaters embrace safety all season long. 
However, the important National Safe Boating Week 
recommendation urging life jacket wear is now joined 
by an equally important boating safety message — 
how to stay safe during the time of COVID-19.

“While we’re learning new things about the virus al-
most every day, we don’t anticipate additional safety 
challenges on the water this year,” said BoatUS Foun-
dation for Boating Safety and Clean Water president 
Chris Edmonston. “We have a responsibility to look 
out for all of us sharing a launch ramp, marina or boat 
club dock as well as those assigned to keep us safe 
on the water or entrusted with the care and mainte-
nance of our boats.”

The BoatUS Foundation offers two National Safe 
Boating Week tips:

1. Do everything you can to social distance: 
Boats should maintain a 50-foot separation 
on the water and not raft up; wash your hands 
and/or use sanitizer frequently; and pack all es-
sentials. Additional tips can be found at the Na-
tional Safe Boating Council’s CDC-based Tips 
for Navigating Social Distancing + Boating. The 
Marine Retailers Association of Americas offers 
boat storage facilities such as marinas, dealers 
or boat clubs a downloadable Communicate 
Safe Boating to Your Customers with tips for 

arriving at a marina, launching, storing and re-
turning to the dock.

2. Your life jacket will save you. If there was one 
action a boater could easily take to dramati-
cally increase safety aboard, it’s wearing his/her 
life jacket more often. According to U.S. Coast 
Guard statistics, approximately 84% of those 
who drowned were not wearing one. “The best 
life jacket is the one your will wear,” says Ed-
monston. “Inflatable life jackets are light, com-
fortable, keep you cool on a hot day, and are 
easily worn because you forget you are wear-
ing one.” Boaters also need to have a properly 
sized U.S. Coast Guard-approved life jacket for 
every person aboard, and can borrow a child’s 
life jacket for free at over 575 BoatUS Life Jack-
et Loaner Program sites.

For more information on National Safe Boating Week, 
go to safeboatingcampaign.com.

NSBC Releases Boating Safety 
Marketing Best Practices

Source: NMMA

With summer approaching and all 50 states lifting 
boating restrictions following peak COVID-19 lock-
downs, millions of Americans will take to the water, 
and the National Safe Boating Council (NSBC) has de-
veloped boating and water safety media best practices 
to arm the industry with tips to consider in preparing 
for photo and video shoots, advertisements, market-
ing materials, social media posts and other collateral.

1. Life jackets: To model responsible safety be-
havior, all boaters should always wear a life 
jacket on any vessel underway (i.e. motorized 
and non-motorized watercraft). It is encour-
aged to have life jackets on children under the 
age of 13 while swimming or during other ac-
tivities on open water (i.e. water trampolines, 
water slides). All state laws for life jacket use 
shall be followed (e.g. while operating or riding 
on a personal watercraft, etc.).

2. Alcoholic beverages: Boating under the influ-
ence of alcohol is the primary leading cause of 

https://www.uschamber.com/sites/default/files/uscc_covid19_main-street-lending-program.pdf
mailto:choyt@nmma.org
http://www.boatus.org/
http://www.boatus.org/
https://www.boatus.com/about-us/coronavirus
https://www.boatus.com/about-us/coronavirus
https://www.boatus.com/about-us/coronavirus
https://www.boatus.com/about-us/coronavirus
https://safeboatingcampaign.com/news/tips-for-navigating-social-distancing-boating/
https://safeboatingcampaign.com/news/tips-for-navigating-social-distancing-boating/
https://safeboatingcampaign.com/news/tips-for-navigating-social-distancing-boating/
https://www.mraa.com/page/COVID-Resources
https://www.mraa.com/page/COVID-Resources
https://uscgboating.org/statistics/accident_statistics.php
https://uscgboating.org/statistics/accident_statistics.php
https://youtu.be/iPdZVQ48fuE
https://www.boatus.org/life-jacket-loaner/
https://www.boatus.org/life-jacket-loaner/
https://www.boatus.org/life-jacket-loaner/
http://www.safeboatingcampaign.com
https://safeboatingcampaign.com/news/boating-and-water-safety-media-best-practices/
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recreational boating accidents. Any displays of 
alcoholic beverages or drug use will be avoided 
in all marketing and advertising. Be conscien-
tious to avoid any containers that may resem-
ble alcoholic beverages.

3. Engine Cut-Off Device: An engine cut-off de-
vice should always be used on a watercraft with 
a motor (i.e. powerboat, personal watercraft). 
This may be a cord lanyard that is attached 
to the operator’s wrist or life jacket, and then 
properly attached, or a wireless device that in-
cludes a wristband or visible fob for the boat 
operator and/or passengers. An engine cut-off 
device will immediately stop the boat’s engine 
should the operator, or for some brands - even 
passenger, fall overboard.

4. Carbon Monoxide: Gasoline powered engines 
on boats produce carbon monoxide; an odor-
less and colorless gas that is poisonous. Please 
avoid people swimming anywhere near the 
stern (rear) of a motorized vessel or occupants 
sitting along the swim deck/platform of a mo-
torized vessel while the boat motor is running.

5. Leash: If a standup paddleboard activity is fea-
tured, the participant should wear an appropriate 
leash for the venue. This is attached to the pad-
dleboard and to the participant’s ankle or calf.

Successful ABC 2020 Wraps Up With 
Focus on Recovery 

Source: NMMA

NMMA wrapped up a successful virtual 2020 Ameri-
can Boating Congress (ABC) yesterday with a full slate 
of presentations from several Trump administration 
officials, political strategists and an economist. Hun-
dreds of participants joined the virtual event again 
for its second day of programming, where panelists 
discussed the economic and political landscape amid 
the COVID-19 pandemic and beyond.

The afternoon panel session kicked off with a conversa-
tion with Department of Labor Secretary Eugene Sca-
lia, who spoke about the challenges the Department 
has recently faced, shifting from a strong economy 

and record job creation in the beginning of the year to 
the effects of the COVID-19 pandemic. Secretary Sca-
lia discussed the April jobs report and the impacts on 
the workforce and the economy that the Department 
expects to see as we continue towards a period of re-
covery. He also highlighted the administration's efforts 
to get American workers and businesses back to work 
as soon as possible and the importance of reopening 
the economy while keeping workers safe.

With the 2020 election just under six months away, a 
major focus of yesterday's ABC panel sessions was the 
political outlook for 2020. Gabrielle Quintana Green-
field, Battlefield Director for the Democratic Congres-
sional Campaign Committee (DCCC), which works to 
support Democratic candidates for the House of Repre-
sentatives, joined the discussion to provide updates on 
the Democratic campaign strategy ahead of the elec-
tion. After the DCCC helped Democrats win a majority in 
the House in 2018, Gabrielle discussed the Committee's 
renewed focus on battleground states this year.

Next, ABC attendees watched a video message from 
David Bernhardt, Secretary of the Interior – an agency 
with over 70,000 employees that protects 20 percent 
of the nation's lands, including national parks, monu-
ments, wildlife refuges, and other public lands. Secre-
tary Bernhardt is spearheading efforts to reopen our 
national parks, and spoke about the Interior Depart-
ment's facility-by-facility review process to restore 
access to public lands and waters. An avid boater and 
angler himself, the Secretary emphasized his belief 
that public lands and waters will play a significant role 
in our country's economic recovery.

The economic recovery following the COVID-19 pan-
demic is top-of-mind for marine manufacturers – many 
of which are small businesses – across the country. 
Trevor Hanger, Strategic Advisor at Forbes Tate Part-
ners, walked attendees through a breakdown of the 
current economic landscape and how government ac-
tions such as the CARES Act play a role in helping busi-
nesses survive the current crisis. Trevor also discussed 
the prospects for recovery and the various political 
and economic elements at play in the markets.

NMMA's insider perspective on the political outlook 
continued with a presentation from Betsy Ankney, 
Political Director at the National Republican Senatori-
al Committee (NRSC). Drawing from her broad expe-

Industry News continued on Page 6
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rience in Republican gubernatorial and congressional 
campaigns, Betsy provided a rundown of the Senate 
races that Republicans are focused on winning or de-
fending in this election cycle.

To conclude the guest panel discussions, Secretary of 
Commerce Wilbur Ross highlighted the administra-
tion's efforts to support the recreational boating and 
fishing industry during these unprecedented times. He 
pointed out NOAA's implementation of the historic 
Modern Fish Act and the Department of Commerce's 
commitment to support the boating and fishing indus-
try. He also noted that during the spring and summer 
months – and especially during the pandemic – there 
is no better place to be than out on the water. Ahead 
of the Secretary's remarks, Jeff Angers, President of 
the Center for Sportfishing Policy, presented Secretary 
Ross with the Jack Lawton Jr. Conservation Award for 
his commitment to marine and fisheries conservation.

Nicole Vasilaros closed out the event with a presenta-
tion on the recreational boating industry's top priori-
ties in the next COVID-19 relief measure, which include 
economic relief for small businesses, infrastructure, 

and trade. She described NMMA's four-pronged strat-
egy to support boating businesses during this time, 
and highlighted the wins that the boating industry has 
already seen in previous packages. Lastly, she com-
mended industry leaders for their strong grassroots 
efforts over the course of ABC 2020 to make sure the 
boating industry is heard by policymakers.

NMMA is grateful to all the sponsors – American 
Sportfishing Association, Brunswick, Chaparral, Suzu-
ki, and Yamaha – co-hosts, and boating industry lead-
ers who helped make a successful ABC 2020 possible.

Boating Gives Back: Boating 
Businesses Develop Creative Solutions 

Amid COVID-19

Source: NMMA

Today's member spotlight features three boating 
businesses on the East Coast who have pivoted their 
daily operations to support their communities during 
the COVID-19 pandemic. Each of these member com-
panies jumped in the fight and have helped fill the 
critical shortage of necessary medical supplies and 
personal protective equipment (PPE).
 
BoatLIFE, located in North Charleston, South Carolina, 
was approached by the South Carolina Department of 
Commerce, which was familiar with the manufactur-
er's production of high-quality care and maintenance 
products. When the Department of Commerce asked 
the company to make medical supplies, BoatLIFE 
stepped up to help. The company doubled its pro-
duction staff and shifted its manufacturing over to 
hand sanitizer and cleaning spray using a FDA- and 
CDC-approved solution that is safe on skin and sur-
faces. A NMMA member for 54 years, the company 
has helped replenish the vital supply of sanitizer and 
cleaning products through the sale of these products.
 
King Kracken, an outdoor fishing performance appar-
el company, has been using its supply chain connec-
tions to acquire and sell 3 Ply, KN95, and N95 certified 
masks. The family-owned company has been helping 
procure the hard-to-find masks for companies that 

Industry News continued on Page 7

Donovan’s Shady Harbor Marina 
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AboardAboard



7

Industry News continued from Page 6

need them to continue operating. In addition to do-
nating many masks to team members, the Apopka, 
Florida-based company has received over 10,000 
masks that will help other businesses in the commu-
nity offer their employees much-needed protection.
 
Further down the Florida coast, Flounder Pounder 
Marine is developing creative solutions, and is able 
to manufacture sneeze and cough barriers for the 
marine industry. Based in Rockledge, Florida, Floun-
der Pounder produces gauge and switch panels, but 
realized it could make barriers similar to those imple-
mented at grocery stores and other retailers to help 
the marine industry stay afloat during this crisis. The 
small business kept the price of these barriers to a 
minimum in order to help fellow marine businesses 
while supporting its own business and employees.
 
Each of these businesses have produced critical sup-
plies for their communities, but they have also taken 
steps to ensure that workers are safe and healthy at 
the workplace. These marine manufacturers are con-
tinuously cleaning and maintaining social distancing 
measures throughout their facilities, in addition to al-
lowing employees to work from home when possible.
 
These companies join a slate of marine manufacturers 
across the country that have developed innovative solu-
tions to meet the needs of their communities. Large and 
small businesses throughout the boating industry have 
made great strides to support their communities, em-
ployees, and those on the frontlines of this pandemic.
 
This is part of NMMA’s new series of member stories that 
highlight how the boating industry is stepping up to the 
plate during the COVID-19 pandemic. If your company 
has a goodwill story to share, please submit it to NMMA’s 
COVID-19 task force at taskforce@nmma.org.

If your company is looking for guidance on manufac-
turing and/or donating PPEs please visit our Ways to 
Help page that offers vetted sources and guidelines 
from FEMA and the FDA to the American Hospital As-
sociation, which helps partner companies with hospi-
tals in need and much more.

Boating Gives Back: Mantus Marine 
Uses Medical Experience To Help 

Texas Health Care Workers

Source: NMMA

Today's member spotlight is on Mantus Marine, which 
has been producing innovative marine products since 
2012 in Houston, Texas. Amid the COVID-19 pandem-
ic, Mantus Marine shifted its usual production of an-
chors and boating gear to focus on finding solutions 
to the critical shortage of personal protective equip-
ment (PPE) in its community.

For Mantus Marine, the need to help health care work-
ers during this time hit close to home—Greg Kutsen, 
founder of Mantus Marine, is an emergency room doc-
tor who witnessed the dire shortage of PPE firsthand. 
Mantus Marine launched into action and immediately 
began assessing how it could adapt its operations to 
source and produce medical equipment. 

"I work as an ER Doctor so the shortage and the need for 
PPE was very clear," Kutsen said. "At the same time, we 
run operations out of China so we knew we could help."

Mantus Marine developed several innovative solutions to 
help address the needs of health care workers and hos-
pitals in the Lonestar State. Using 3D printing capabilities, 
Mantus is converting snorkel masks into BiPAP ventilator 
masks. The manufacturer also spent several days design-
ing and producing acrylic intubation shields that it do-
nated for use in local emergency rooms and ICUs.

The Texas manufacturer also leveraged connections with 
international supply chains to help with the immediate 
shortages of PPE in health care systems. Altogether, Man-
tus Marine purchased over 1.5 million surgical masks, 
100,000 KN95 masks, and 70,000 face shields to help 
supply hospitals across the state, including the Memorial 
Hermann and Methodist Hospital systems in Houston 
and regional hospitals and clinics in the Dallas area.

Throughout Mantus Marine's efforts to produce PPE, 
the company is ensuring that employees are safe in 
the workplace. All of Mantus Marine's employees are 
wearing masks and regularly using hand sanitizer, 
and employees who are feeling ill are instructed to 
remain home until they fully recover.

mailto:taskforce@nmma.org
https://www.nmma.org/coronavirus/ways-to-help
https://www.nmma.org/coronavirus/ways-to-help
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     Legislation &     Legislation &
          Partnerships          Partnerships
This month I would like to update you on a resources 
available to you as an Association of Marina Indus-
tries member. AMI is working to provide you the re-
sources you need to whether the COVID-19 crisis. All 
this information is available on MarinaAssociation.
Org/COVID-19.

AMI partnering with Fisher Phillips Safety Solutions 
organized a Phase 1 Best Practices in Marina Opera-
tions Guide. This document is meant to be a starting 
place and a resource for you in establishing your own 
marina operations plan during Phase 1 reopening. 
AMI will update this document as state economies 
move between phases. 

Along with industry partners, AMI produced a Boat-
ing Business operations guide which includes infor-
mation on boat sales and dealership operations.

AMI continues to host a marina operations webinar 
with the experts at Fisher Phillips. We’ve also of-
fered other broader business development webinars 
including a business leadership webinar with John 
Spence, a webinar on Virtual Sales, and upcoming 
webinars on social media planning and personal de-
velopment. You can find the list of webinars here.

Finally, AMI set up worked with industry partners to 
create a safe boating poster for you to hang up at 
your marina. You can find that here.

If you have any questions or ideas on how the Asso-
ciation of Marina Industries can support your busi-
ness please reach out to me at EKretsch@MarinaAs-
sociation.Org or 202-350-9623.
 

Figure 1 - Best Practices in Marina Operations Guide

Figure 2 - Boating Safety poster for marina

By Eric KretschBy Eric Kretsch

https://marinaassociation.org/covid-19
https://marinaassociation.org/covid-19
https://marinaassociation.org/files/BPMOduringRepopening_AMI_05-05-20.pdf
https://marinaassociation.org/files/BPMOduringRepopening_AMI_05-05-20.pdf
https://marinaassociation.org/files/The%20GuidetoOperatingYourBoatBusinessSafely_lowres.pdf
https://marinaassociation.org/files/The%20GuidetoOperatingYourBoatBusinessSafely_lowres.pdf
https://marinaassociation.org/covid19
https://marinaassociation.org/files/Covid-19_8x10_poster_Bleeds_toPRINT.pdf
mailto:EKretsch@MarinaAssociation.Org
mailto:EKretsch@MarinaAssociation.Org
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.
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Clean Marina & Clean Marina & 
Environmental NewsEnvironmental News

More Than 800 Conservation Groups 
Call on Congress to Pass Great 

American Outdoors Act

Source: NMMA

More than 800 conservation groups – including NMMA 
– sent a letter to congressional leadership supporting 
the passage of the Great American Outdoors Act, in-
troduced by U.S. Senators Cory Gardner (R-CO), Joe 
Manchin (D-WV), Steve Daines (R-MT), Rob Portman 
(R-OH), Mark Warner (D-VA), Angus King (I-ME), La-
mar Alexander (R-TN), and Richard Burr (R-NC), which 
would provide full and permanent funding for the Land 
and Water Conservation Fund (LWCF) and address the 
approximately $20 billion maintenance backlog on 
our country’s public lands. Gardner secured President 
Trump’s support for the legislation in March.

“Our organizations, and the members we represent, 
strongly support passage and subsequent enactment 

of the Great American Outdoors Act (S. 3422) as quickly 
as possible. This bill is necessary to support the public 
lands we all rely upon by achieving the twin goals of 
protecting America’s special places and repairing dete-
riorating infrastructure,” wrote the conservation leaders.

“This legislation was introduced on March 9 and has the 
strong bipartisan support of a majority of the Senate. It 
is consistent with legislation supported by a surpassing 
bipartisan majority in the House, and the President has 
specifically requested this bill for his signature, creating 
an unprecedented opportunity for a historic win for the 
American public and the places they care about.”

The full letter is available here.

For more information, please contact NMMA direc-
tor of federal government relations, Callie Hoyt at 
choyt@nmma.org.

Clean Marina & Environmental News continued on Page 13

https://www.gardner.senate.gov/imo/media/doc/GAOA Support Letter 5.10.20.pdf
https://www.gardner.senate.gov/imo/media/doc/GAOA%20Support%20Letter%205.10.20.pdf
mailto:choyt@nmma.org
http://www.seatech.com
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New Hydrogen Fuel Cell Initiative 
Involves ABB and HDF

Source: IBI News  by: David Robinson

With the growing interest and discussion about the 
potential use of hydrogen as a fuel for superyachts, 
a new initiative to manufacture megawatt-scale fuel 
cell systems in France may move the whole process 
forward. If successful, it will also help reduce carbon 
emissions in the maritime sector.

The new initiative involves Swiss engineering giant 
ABB teaming up with French company HDF (Hy-
drogène de France), a specialist hydrogen technol-
ogy business. The two companies will be working 
together to manufacture megawatt-scale fuel cell 
systems capable of powering ocean-going vessels at 
HDF’s new facility in Bordeaux.

This latest move builds on an existing collaboration 
announced two years ago with fuel cell specialist 
Ballard Power Systems. ABB and HDF intend to opti-
mise fuel cell manufacturing capabilities to produce a 
megawatt-scale power plant for marine vessels. The 
new system will be based on the megawatt-scale fuel 
cell power plant jointly developed by ABB and Ballard.

Fuel cells turn the chemical energy from hydrogen 
into electricity through an electrochemical reaction. 
With the use of renewables to produce the hydrogen, 
the entire energy chain can be clean.

“With the ever-increasing demand for solutions that 
enable sustainable, responsible shipping, we are 

confident that fuel cells will play an important role 
in helping the marine industry meet CO2 reduction 
targets,” says Juha Koskela, managing director, ABB 
Marine & Ports. “Signing the MOU with HDF brings 
us a step closer to making this technology available 
for powering ocean-going vessels.”

“If they can build a reliable one megawatt fuel cell 
system for the maritime sector, it could be a game 
changer,” commented Ned Malloy from the Global 
Strategic Communications Council (GSCC), an inter-
national network of communications professionals in 
the field of climate and energy.

Research has shown that nearly all voyages can be 
powered by hydrogen with only minor changes to fuel 
capacity or operations, either by adding one additional 
port of call for refuelling, or by allowing for additional 
space for the hydrogen tanks. In terms of making ad-
ditional port calls this would require a network of ports 
to be able to handle hydrogen refuelling.

While this does not exist at present, the expand-
ing interest in using hydrogen to power commercial 
ships could bring about such a network which in turn 
might handle superyachts. A number of superyacht 
designers, including the Sinot yacht design studio in 
the Netherlands, are actively engaged in research on 
the use of hydrogen for propelling superyachts.

In February this year, Japanese automaker Toyota high-
lighted its own new fuel cell system for maritime ap-
plications, installing its new system on the electrically 
propelled catamaran Energy Observer, while South Ko-
rean shipbuilder Samsung Heavy Industries (SHI) and 
US company Bloom Energy announced in December a 
collaboration to design and develop ships powered by 
Bloom Energy’s solid oxide fuel cell technology.

Development Opportunity: Joint Venture 
Partner Wanted

Federally Owned Land in Delaware under a long-term lease for existing marina. No acquisition costs, 
no real estate taxes for three separate parcels totaling +/- 35 acres available for development. 

Public sewer and water, development required to be leased to the public. Residential, hotel, 
restaurant and a fitness center are all development possibilities. Contact William Freas 610-633-
5083 or bestbuilt12@live.com.

mailto:bestbuilt12@live.com
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Around The WorldAround The World
Cannes Yachting Festival Is On

Source: Soundings Trade Only

Organizers of one of Europe’s largest in-water shows, 
the Cannes Yachting Festival, announced that they 
are going forward with the 43 iteration of the event, 
slated for Sept. 8-13.

“The close relationships forged with exhibitors over 
the years have enabled us to maintain regular ex-
changes with the shipyards and equipment manu-
facturers since the beginning of this crisis and these 
difficult times… we have adapted our conditions of 
participation, allowing exhibitors more time and flex-
ibility to confirm their participation intentions more 
precisely,” the organizers, Reed Expositions France, 
said in a statement.

The bulk of the vessels with be at Cannes’ Vieux Port, 
with Port Canto hosting sailboats. To get between the 
two shows, organizers plan on increasing ferries be-
tween the two locations.

There will be significant safety and social distance 
measures in place — still being finalized by the coun-
try’s federation of the events industry — to ensure 
full compliance of steps taken to restrict the spread 
of covid-19. These will then have to be submitted for 
review to the French government.

“We remain very attentive to the global situation of 
our industry which has been greatly affected by the 
Covid-19 health crisis,” the statement read. “The aim 
is to open the Yachting Festival 2020 in such a way 
as to allow the event to be held in the best possible 
conditions and in full compliance with the protection 
of exhibitors and visitors.”

Cannes show manager Sylvie Ernoult acknowledges 
that there’s still a lot of work to be done and many 
things have to fall into place for the show to be a 
success.

“Many customers with whom I have spoken are hop-
ing that the Yachting Festival can be the light at the 
end of the tunnel. And even if there are still many 

steps to take before opening the next session of the 
Yachting Festival, this hope is a goal for us,” Ernoult 
said.

UK Marina Group to Reopen Marinas 
in England on Wednesday

Source: IBI news

Boatfolk, the new brand name that brings together 
Dean & Reddyhoff and Quay Marinas in the UK, is to 
begin reopening its marinas in England on Wednes-
day following the relaxation of travel and leisure re-
strictions in the country.

“Since 4th May, we have been following a phased 
reopening of our boatyards, with controlled access 
to contractors to maintain boats in preparation for 
welcoming customers back to the marina,” boatfolk 
MD Michael Prideaux confirms. “Following the latest 
advice from the government, we will begin the re-
opening of our marinas from Wednesday 13th May.
“We are putting in place all necessary measures to 
keep our teams and customers safe, which is of course 
our primary focus. However, we are also committed 
to getting our berth holders back on their boats and 
out on the water again.”

Boatfolk has also officially announced its new name 
and brand, creating a fresh new vision of inclusive 
waterside destinations focused on people, places and 
experiences.

According to boatfolk, the Dean & Reddyhoff and 
Quay Marinas merger in 2019 created the only true 
national marina group in the UK. The brand launch 
is an important step in the company’s journey which 
will see its 4,000 berths, 150 staff and 220 acres of 
land and sea become unified with the boatfolk name. 
There are 11 coastal destinations to enjoy, around the 
whole of the UK, from the Solent to the Clyde.

“Boating is a great outdoor activity that can be safely 
carried out whilst maintaining social distancing and 
the boatfolk marina teams cannot wait to welcome 
back our incredibly loyal customers across England 

Around the World continued on Page 15

https://images.saymedia-content.com/.image/cs_srgb/MTcyNjM3Njk3NTk1NjE1MTQ2/cannesstatement.pdf
https://www.ibinews.com/marinas/dean-and-reddyhoff-rebranded-boatfolk-marinas-group/35763.article
https://www.ibinews.com/marinas/dean-and-reddyhoff-rebranded-boatfolk-marinas-group/35763.article
https://www.ibinews.com/mergers-acquisitions-and-exits/uk-marina-operators-confirm-merger/34197.article
https://www.ibinews.com/mergers-acquisitions-and-exits/uk-marina-operators-confirm-merger/34197.article
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this week,” Prideaux adds. “We are also looking for-
ward to opening our marinas in Scotland, Wales and 
Northern Ireland when it is safe to do so.”

Italian Government publishes New 
Boating Guidelines

Source: IBI News

The Italian Ministry for Transport published its guide-
lines for marinas, recreational sailing, charters and 
diving on Sunday – the same day that leaders from 
the Italian boating industry association, Confindustria 
Nautica, took part in a virtual press conference focus-
ing on the same issues in front of the national press. 
The event was streamed live via the association’s of-
ficial Facebook page, during which a first glimpse of 
these new measures was given to the nation.

“Having achieved the reopening of manufacturers on 
27th April and of dealer networks on 5th May,” stated 
Saverio Cecchi, President of Confindustria Nautica, “we 
have now managed to make boating once again pos-
sible, albeit within the framework of the general rules 
of travel, as there is still a ban on trips between re-
gions and on arrivals from abroad, which will be lifted 
from 3rd June,” said Confindustria Nautica president 
Saverio Cecchi. “In the meantime, we are still working 
to improve the regulations, especially with regards to 
restrictions on boarding between non-cohabitants.

“Unfortunately, a number of uncoordinated or local 
initiatives pushing for the legal equivalence of boat 
and home have led to a restriction on the boarding 
of non-cohabitants. Confindustria Nautica continues 
to believe that the recreational craft, due to its inher-
ent limitation to social contact and the possibility of 
sanitisation, monitoring and tracking, offers a greater 
degree of mitigation of exposure to contagion and 
social aggregation than any other tourism activity; for 
this reason we are asking the Minister Paola De Mi-
cheli to amend these constraints.”

The following are the new guidelines’ key points as 
issued by the Ministry of Infrastructure and Transport:

• When it comes to recreational sailing, users’ 
individual responsibility remains the key fac-
tor in making sure the now well-known social 

distancing measures effective. On board pri-
vate recreational boats, the same rules apply 
as those for residences. The primary measure, 
therefore, remains that of “social distancing”, 
maintaining, that is, a distance of at least one 
metre between one another unless those on-
board also share the same home.

• When leasing a recreational boat (without a 
crew) the same prevention measures apply as 
those for private boats. Individuals can share 
the same cabin if they share the same home. 
Personal protection equipment must be used 
during docking procedures, when setting sail, 
bunkering and for any form of dock assistance. 
Guests must also follow the same general so-
cial distancing and interpersonal contagion 
prevention measures.

• When providing crewed charters, measures in-
clude the sanitising of every unit after each use, 
the regular sanitising of the crew areas, the use 
of personal protective equipment at all times 
during docking procedures, when setting sail, 
bunkering and whenever a unit is towed by an-
other of a marina’s boats. As for personnel on-
board, everyone must be tested for CoVid-19 
before boarding, the results of which must 
be kept onboard, and have their temperature 
measured daily. Third parties must not be al-
lowed access to charters.

To read a detailed account (in Italian only) of the 
measures issued by the Ministry, including further 
regulations with regards to marinas, diving centres 
and competitive and recreational underwater activi-
ties, click here.

North Sails Japan Switched to Making 
Gowns for Medical Personnel

Source: IBI News

The Japan unit of sail manufacturer North Sails has 
switched to making gowns for medical personnel 
fighting the coronavirus.

As in other countries around the world, emergen-
cy workers in Japan are running short of protective 

Around the World continued on Page 17

http://www.mit.gov.it/comunicazione/news/fase-2bis-linee-guida-mit-per-il-trasporto-nautico-e-la-balneazione
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Dear AMI Member,

The Association of  Marina Industries, the industry’s 
leading national voice and advocate, who looks to ed-
ucate and connect marina professionals, has partnered 
with Aon. Aon is one of  the leading insurance brokers 
in the marine, resort, and hospitality industry worldwide. 
Aon recognizes Certified Marina Managed (CMM) and 
Operated (CMO) facilities by bringing additional value 
and cost savings that directly impact your bottom line.

Bring your insurance needs to John Chiazza, at Aon to 
see if  he can offer you a cost saving alternative to your 
current program. John will take the time to review, con-
sult, and offer insurance options exclusive to AMI ma-
rina members.       

Thank you for supporting the Association of  Marina In-
dustries where we continue to look for ways to bring ad-
ditional value to you and your business.

Association of  Marina Industries

mailto:john.chiazza@aon.com
https://marinaassociation.org/
https://marinaassociation.org
https://www.aon.com/home/index.html
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equipment and North Sails Japan Inc was approached 
by a doctor who has a sailboat to ask if the compa-
ny might be able to produce gowns for the hospital 
where he works.

“It’s a terrible situation and we had been thinking 
about what we might do to help, so this seemed like 
the perfect opportunity,” said Matsunobu Katori, di-
rector of the Yokohama-based firm while talking to 
IBI`s Japan correspondent.

The doctor provided a conventional medical gown 
that North Sails used as a template, using spinnaker 
fabric to produce a gown within five days. Since com-
mencing production on April 13, the company has 
made nearly 2,000 gowns that have been delivered 
to medical facilities across Japan.

“We are so busy meeting orders that our factories are 
working through the Golden Week national holidays 
to keep up, but it’s good because we had plenty of 
material in stock and there is no sailing at the mo-
ment,” said Katori. “We are just hoping that the regat-
tas and other events can start again soon.”

Monaco Yacht Show under threat; 
Informa issues inital response

Source: IBI News

Leading superyacht builders and brokers to with-
draw from this year’s show

A joint statement sent to Monaco show organis-
ers Informa by the 21 yacht builder members of the 
Superyacht Builders Association (SYBAss) and the 7 
yacht brokers belonging to the Large Yacht Brokers 
Association (LYBRA) states that both organisations 
and their members – the elite of the industry – are 
withdrawing their support for the show which is due 
to take place from September 23-26.  

The statement explains that the reasons for their de-
cision given the current circumstances are as follows: 

• The willingness of clients to attend will be 
greatly diminished and their safety compro-
mised. 

• The added uncertainty surrounding possible 
government actions and social distancing re-
quirements. 

• In the context of the pandemic, it would be in-
appropriate to hold an event which celebrates 
luxury and wealth. 

• Deep resentment at the way the show has been 
run in recent years with increased costs not jus-
tifying the return on investment. 

• The intransigence demonstrated by the show’s 
management and their unwillingness to enter 
into meaningful dialogue with exhibitors. 

In their letter SYBAS and LYBRA go on to express the 
opinion that Informa should cancel the show alto-
gether this year rather than put on a poorly attended 
event which could adversely affect the reputation of 
the show and the superyacht industry in general.  

In a move to reconcile the standoff both organisa-
tions expressed their interest in form a working group 
with Informa to see how the show could evolve in the 
future. 
 
In response to the call from SYBAss and the LYBRA to 
cancel the Monaco Yacht Show, Informa issued the 
following statement this afternoon:

The 2020 Monaco Yacht Show is currently scheduled 
to take place from 23 to 26 September. The organiz-
ers have been working closely with the Principality of 
Monaco in recent weeks to assess the best format for 
this year’s event in the aftermath of COVID-19. 

This will ensure the highest standards of hygiene, 
cleanliness and safety, whilst continuing to provide 
the international yachting community with an invalu-
able platform to connect with customers, share ideas 
and help support the speedy recovery of the industry. 
Further details will be confirmed later this week.



18

Take Your Marina to the 
Next Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 
that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 
marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 
environmental issues. Purchase now.

https://marinaassociation.org/store_product.asp?prodid=26
https://marinaassociation.org/store_product.asp?prodid=26
http://www.surveyadvantage.com
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News From WashingtonNews From Washington
  

New Bipartisan Legislation Would 
Provide COVID-19 Relief to Trade 

Associations

Earlier this week, Representatives Chris Pappas (D-NH-
01), Brian Fitzpatrick (R-PA-01), Gil Cisneros (D-CA-
39), and Greg Steube (R-FL-17) introduced bipartisan 
legislation to ensure local chambers of commerce, 
trade organizations and other nonprofits who sup-
port small businesses can receive the federal assis-
tance they need to weather this economic downturn 
while they continue working to help America’s Main 
Street businesses. Securing COVID-19 economic re-
lief for trade associations has been a top NMMA pri-
ority and the organization applauded the members 
of Congress for introducing the important legislation.

Like the businesses they serve, many local chambers, 
tourism-related organizations, and other 501(c)(6) 
nonprofits are now experiencing their own financial 
challenges brought on by COVID-19. These organiza-
tions are not currently eligible for the Paycheck Pro-
tection Program (PPP) to get financial support. The 
Local Chamber, Tourism, and 501(c)(6) Protection Act 
would expand PPP eligibility to include 501(c)(6) or-
ganizations with 300 or fewer employees to ensure 
they can continue supporting main street businesses 
and local economies.

“Our local chambers, associations, and non-profits 
will continue to play an instrumental role in ensuring 
our Main Street businesses and regional economies 
can weather this storm,” said Congressman Pappas. 
“This bipartisan legislation will expand crucial small 
business assistance to the groups whose mission it is 
to support them. It is going to take all of us doing our 
part to get our economy back up and running in a 
safe and orderly fashion. I look forward to continuing 
working across the aisle to introduce common sense 
legislation to ensure that happens.”

For more information, please contact NMMA senior 
vice president of government and legal affairs, Nicole 
Vasilaros at nvasilaros@nmma.org.

NMMA Outlines Water Infrastructure 
Priorities in a Letter to Congress

Earlier this week, NMMA sent a letter to key members 
of Congress outlining the recreational boating indus-
try’s priorities in the biannual reauthorization of the 
Water Resources Development Act (WRDA). Improv-
ing and increasing recreation infrastructure is a key 
component of the industry’s advocacy agenda and 
WRDA reauthorization represents a critical opportu-
nity to develop comprehensive water infrastructure 
policies that provide recreational access and support 
local economies reliant on our nation’s waterways.

Among the priorities listed in the letter are tacking 
the maintenance backlog of our public lands and wa-
ters, restoring the Everglades, and combating aquatic 
invasive species. The full letter is available here.

“As our industry faces unprecedented economic and 
access challenges resulting from the COVID-19 pan-
demic, we cannot stress enough the importance of 
healthy, accessible, and navigable waterways to revi-
talizing America’s recreational boating economy, and 
the small businesses and local communities it sup-
ports,” wrote NMMA. “On behalf of our members, we 
appreciate the opportunity to provide initial com-
ments on the committee’s draft WRDA bill.”

Getting boaters out on the water is essential to the 
industry’s success and doing so requires modern in-
frastructure. Better boating infrastructure will ensure 
boating businesses continues to grow, create jobs, 
and provide consumers with the unique outdoor rec-
reation experiences they increasingly desire.

For more information, please contact NMMA direc-
tor of federal government relations, Callie Hoyt at 
choyt@nmma.org.

mailto:nvasilaros@nmma.org
http://www.nmma.net/assets/cabinets/Cabinet522/NMMA%20AWIA%202020%20EPW%20Letter%20.pdf
http://www.nmma.net/assets/cabinets/Cabinet522/NMMA%20AWIA%202020%20EPW%20Letter%20.pdf
mailto:choyt@nmma.org
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https://www.flipsnack.com/599AD86D75E/resource-guide-2020.html
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AMI Contact InformationAMI Contact Information

Kayce Cashill-Florio
International Marina and Boatyard Conference (IMBC)

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622

https://www.flipsnack.com/599AD86D75E/resource-guide-2020.html
http://www.marinaassociation.org
mailto:imbc%40marinaassociation.org?subject=
mailto:ekretsch%40marinaassociation.org?subject=
mailto:imitraining%40marinaassociation.org?subject=
mailto:Malves%40marinaassociation.org?subject=
http://www.marinaassociation.org



